


Return to Growth In Fiscal 2010

Consolidated Comparable Store Sales Growth
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Powerful Leverage

Drove Record
Earnings...

(1) Calculated on a comparable 52-week basis
(2) Includes FY 2010 extra week impact of $0.05

Earnings Per Share — Full Year

FY10 Growth = 54%@) $1.28()

$0.80
$0.71
$0.43 S04
FYO8 FYQ09 FY10
B GAAP Non-GAAP

Non-GAAP reconciliation available at Starbucks.com



..and the Trenda ™

has Continued
into FY11

$0.15

$0.09

Q1 FY09 Q1 FY10 Q1 FY11

B GAAP Non-GAAP

Non-GAAP reconciliation available at Starbucks.com



United States

Healthy business with opportunity for optimal growth 17 4%
470

11.0%

FYO9 FY10* Long-Term Target

B GAAP Non-GAAP

* Fiscal 2010 was a 53-week year  Non-GAAP reconciliation available at Starbucks.com



Gaining momentum and poised to be a significant,
profitable growth engine

11.0%

6.2%

FYO9 FY10* Long-Term Target

B GAAP Non-GAAP

* Fiscal 2010 was a 53-week year  Non-GAAP reconciliation available at Starbucks.com



Starbucks
Blueprint for
Profitable
Growth

A unique model to leverage and extend
the Starbucks Experience
... and build billion-dollar brands

DIRECT EMOTIONAL ENGAGEMENT

*

MY STARBUCKS
REWARDS
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FOOTPRINT 3.000 licensed
stores-in- .5

groceries

CPG REACH
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onsumer
Products Group

Diverse business that extends our reach
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Operating Margin — Full Year

30% - 35%

FY10*

FYO9

Long-Term Target

* Fiscal 2010 was a 53-week year





http://www.keurig.com/
http://www.keurig.com/

le-Cup Brewer
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OPERATING CASH FLOW PROVIDES FLEXIBILITY Operating Cash Flow (in millions) — Full Year

Strong Cash
Flow to Fund Future
Growth

FYO8 FYO9 FY10






What it Takes to be a Responsible Business

Social

Responsible
Business



Our Model for
Sustaining Coffee Communities

Quality

X [ ransparency

@C.A.F.E. Practices: Buying
guidelines for Coffee and Farmer Equity

Additional iInvestments

FARMERS/PRODUCERS

T

COOPERATIVES | WET MILL PROCESSORS
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Components of C.A.F.E. Practices

o Must meet these prerequisites o Evaluated by third-party verifiers

Transparency is required of C.A.F.E. Practices ~ ECONOMIC ENVIRONMENTAL
suppliers. They must submit evidence " ACCOUNTABILITY LEADERSHIP
iﬁﬂﬁ-ﬁﬂpﬂ;ﬁf Fﬂ!ﬁmﬁl P In the | growing andl'm*pm-:g-ssmg ::-f coffes, measures

uirement included in coffee-purchasir must be in place ta manage waste, protect water
mﬂnt h i quality, conserve water and energy Use, preserve
‘contracts with suppliers. PREREQUISITES  EVALUATED il s i S et e
COMPONENTS




Countries with C.A.E.E. Practices Verified Producers

Mexico

Guatemala

i Honduras
El Salvador | y e| P |
1 L

Costa Rica | Colombia \*ﬁ‘

Peru

Bolivia

||
=- 513,785

Coffea Hectares
N

L]
... ;Inonszeﬁﬁc?n Hectares

*1 hectare = 2.5 acres

616,066 mm

Total Number of Hectares* ..
Verified through C.A_EE. Practices




PSP/ C.A.F.E Practices Purchases

400 -
3501
300+
2501
200+
150+
100+
50

o _

e Purehases FY'03 FY'04 FY'05 FY'06 FY'07 FY'08 FY'09 FY10
0 25% 53% 65% 7% 81% 84%

MM of Ibs.

1

B Actual BB GC Purchases




Certified and Conservation Coffees

MECIDM

Starbucks is one of the largest buyer of Fair Trade (Fairtrade) Certified™ coffee in
the world



Invest in farmers and
their communities by

INcreasing

armer loans

to $20 mill;

on by 2015

Access to Credit

We made 514.6 million in 520 Millicn
farmer loan I
commitments® in 2010. B
£14.5 Millicn 314,65 Milion* S
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2010 2015

Commitmant ks defined 2 baing made aither by publc dedaration of intent or signed contract
*2010 commitment refiects reinvestmant In interest iIncome

23



Farmer Support Centers

Today s efforts for tomorrow's successes :
strengthening sustainability

eOngoing R&D on innovative coffee varieties that give us a competitive advantage

eTo implement biological controls for yield reducing coffee plagues & disease management

eTo increase efficiency and productivity through precision agriculture via a customized soil & foliar
analysis interpretation software (SISAF)

eEvaluate coffee processing methods seeking to reduce contamination while focusing on quality



Education —
Starbucks Partners
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STAREBUCKS

COFFEE MASTEFE
PROGRAM
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