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Consolidated Comparable Store Sales Growth 

Return to Growth in Fiscal 2010 



(1) Calculated on a comparable 52-week basis 
(2) Includes FY 2010 extra week impact of $0.05 

 

$1.28(2) 

$1.24 

$0.80 

$0.52 $0.43 

$0.71 

FY10 Growth = 54%(1) 

Earnings Per Share – Full Year 

Non-GAAP reconciliation available at Starbucks.com 

Powerful Leverage 
Drove Record  
Earnings… 

GAAP Non-GAAP 



$0.45 

$0.33 

$0.32 

$0.09 

$0.15 

Non-GAAP reconciliation available at Starbucks.com 

…and the Trend 
has Continued  
into FY11 

Earnings Per Share – First Quarter 

GAAP Non-GAAP 



11.0% 

17.4% 
Healthy business with opportunity for optimal growth 

Operating Margin – Full Year United States 

* Fiscal 2010 was a 53-week year 

Upper 
Teens 

Non-GAAP reconciliation available at Starbucks.com 

GAAP Non-GAAP 



6.2% 

11.0% 

Gaining momentum and poised to be a significant, 
profitable growth engine 

International Operating Margin – Full Year 

Mid- to 
Upper 
Teens 

* Fiscal 2010 was a 53-week year Non-GAAP reconciliation available at Starbucks.com 

GAAP Non-GAAP 



Starbucks 
Blueprint for 
Profitable  
Growth 
A unique model to leverage and extend 
the Starbucks Experience 
… and build billion-dollar brands 

DIRECT EMOTIONAL ENGAGEMENT 

RETAIL  
FOOTPRINT 

CPG REACH 
3,000 licensed  
stores in U.S. 

groceries 



‘84 – 1st Starbucks 
Coffee Bar 









Consumer 
Products Group 
Diverse business that extends our reach 

30% - 35% 

* Fiscal 2010 was a 53-week year 

Operating Margin – Full Year 



Seattle’s Best 
Coffee 

http://www.keurig.com/
http://www.keurig.com/




OPERATING CASH FLOW PROVIDES FLEXIBILITY 

Strong Cash  
Flow to Fund Future 
Growth 

Operating Cash Flow (in millions) – Full Year 





What it Takes to be a Responsible Business 

Responsible  
Business 

 
 
 
 

Economic 

Responsible  
Business 

Social Environmental 



Our Model for  
Sustaining Coffee Communities 

 

Quality 

Transparency  

C.A.F.E. Practices: Buying 
guidelines for Coffee and Farmer Equity 

Additional investments 
 



C.A.F.E. Practices: Coffee And Farmer Equity 

 
 





PSP/ C.A.F.E Practices Purchases 
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Actual GC Purchases

% Purchases 25% 53% 65% 77% 81% 84% 



Certified and Conservation Coffees 

Starbucks is one of the largest buyer of Fair Trade (Fairtrade) Certified™ coffee in 
the world 



23 

Access to Credit 



Farmer Support Centers 

Today’s efforts for tomorrow’s successes :   
strengthening sustainability 

     
•Ongoing R&D on innovative coffee varieties that give us a competitive advantage 
 
•To implement biological controls for yield reducing coffee plagues & disease management 

 
•To increase efficiency and productivity through precision agriculture via a customized soil & foliar 
analysis interpretation software (SISAF) 

 
•Evaluate coffee processing methods seeking to reduce contamination while focusing on quality 

 



Education – 
Starbucks Partners 
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