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COFFEE QUALITY INSTITUTE

Mission:

Working internationally to improve the
quality of coffee and the lives of people who
produce it
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'OUR PROGRAMS

Coffee
Corps in Coffee




THE Q COFFEE SYSTEM

An internationally recognized system to evaluate
cup quality and promote specialty coffee




We have transformed the
way people communicate
about specialty coffee
throughout the entire
supply chain.



The SCAA Specialty Standard for All Arabica Coffee

STANDARD CONDITIONS
Primary Defects | ral 350 m s-am reer?
Secondary Defects Q l:l &!x%ﬁ*gl e S gra d1ng S E}
Moisture Content 10-12% standards
(upon import)
Cup Evaluation 80 points or above 100 gm sample

Quakers

roasted coffee

100 gm sample
roasted coffee



THE BASIC COMPONENTS OF THE Q COFFEE SYSTEM

Training and certification of cuppers
(Q Graders)

e More than 1,200 Q Graders in the world

In-Country Partner (ICP)

e 15 total

Promotion of Q Coffees™

e Licensing Partners and the database @
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THE IMPORTANCE OF A Q CERTIFICATE

An independent
certification of
quality, following

the SCAA
standards

A detailed cup

profile along
with feedback

An instrument
to communicate
quality and
negotiate price

Access to a

network of

interested
buyers




THE DATABASE

Objective:

Use new technologies to increase
awareness of Q Coffees™ and
connect buyers with sellers.

Q






LICENSING PARTNERS

Licensing Partners to date:

e Amor Perfecto e« ECOM Japan

o Apffel’s e Kanematsu

e Atlas Coffee Importers e S. Ishimitsu & Co.

e Bocamonte e Sustainable Harvest

* Boyd Coftee Company e UCC Ueshima Coffee Co., Ltd.
e BJ]s Wholesale Club e Volcafe Japan

* Café Peru e Walker Coffee Trading

e Coffee Bean International e Wataru & Co., Ltd.



Q IN THE MARKET

A Producido y empacado por Amor Perfects

pbx 248 5796 Calle 64 # 3A-29
Bogotd, Colombia
o
Regisra Tnvima Mo, RSAD 1517002
Certificada de Tnseriprion de la Federacion Nacional de
Cafereras de Colombis Mo, 1-5124-02
o
www.amorperfectocafe.net
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ESTATE GUATEMALAN
MEDIUM ROAST

Caramel-like notes
dominate this full-bodied coffee’s
sweet flavor profile.
Q-Graded Coffee

www.boyds.com




FOODSERVICE SALES
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Source: BLS. CRC Estimates

Foodservice Sales vs. Unemployment
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Product Variety Price Quality New Products WiFi Free WiFi Preferred
Availability Customer Card

Mot knportant  E3omewhat Important @ Important B Very nportant







THANK YOU!

We'll see you online
very soon!



\ Alexandra Katona
akatona@coffeeinstitute.org
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