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A macroeconomic review of world consumption

Producers Vs importers

What happened in 2008-09 during the global crisis

World consumption by 2015

The “C” market, Certified stocks, dollar index

Final comments




Global Plcture
World Balance

CoffeeNetwork Estimates
(million 60kg bags — national crop years)
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Global Picture
Arabica and Robusta

CoffeeNetwork Estimates
(million 60kg bags — national crop years)
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Consumption

CoffeeNetwork Estimates
(million 60kg bags — national crop years)
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Producing Nations’ Demand Growth

CoffeeNetwork Estimates
(million 60kg bags — national crop years)
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Bigger World Population, Low income
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Evolution 2000-2009; in 000s bags

Traditional Markets
Producing countries
Emerging markets
World total

2000
63,377
25,604
15,744

104,725

2009
68,873
37,705
22,599

129,078

%
Annual
growth

0.8
4.0
3.6
2.1
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World Consumption; Prod

ucing

countries 2000-09 in 000s 60 kg bags

Total
Brazil
Indonesia
Mexico

Ethiopia

2000
25604
13075

1664

1189

1642

938

7096

2009
37705
18208

3333

2200

1833

1573

10558

annual

growth
4.0
3.4
7.2
6.4
1.1
5.3
4.1




(million 60-kg bags)

Africa
6.0
5%




Top 10 Consuming Countries in Volume, 2009/10

(million bags)

USA

21.9

Brazil

18.8

Germany

9.7

Japan

7.2

[taly

6.0

France

5.2

Russian Federation

3.7

Spain

3.5

Indonesia

3.3

United Kingdom

3.1




Top 10 Consuming Countries per

capita consumption
Finland 11.9

Norway 3.9
Iceland 3.9
Denmark 7.9

Switzerland 77
Sweden 73
Germany 6.5
Austria 6.4
Canada 59
Slovenia 59




World: imports of green coffee by group

milllonbage

Period average: 1966-68; 1988-90 and 2006-08
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World Consumption: Emerging
Markets Evolution

% Annual
2000 2009 growth

Total 15744 22500 3.6
Russia 1863 3131 5.3
Algeria 1779 2066 1.5
S. Korea 1246 1551 2.2
Ukraine 179 1460 23.4
Australia 832 1223 3.9
Turkey 291 521 6

Croatia 327 366 1.1
Tunisia 174 289 5.2




World Real GDP
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Source: IMF




Consumption Gains in 2008 - 2010

change in consumption 2008-2010

Total S. America SE Asia  M.East & Af. E. Europe W. Europe N.America
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World Coffee Consumption:
Evolution 2008-2009; in 000s bags

% Annual

2008 2009 growth

Traditional Markets 70364 68873 2.1

Producing countries 36427 37705 3.5

Emerging markets 23591 22500 4.6

World total 130657 129078 1.2




World Coffee Consumption:

Producing countries 2008-2009; in 000s
bags

Change
2009 %
Total 37705 3.5
Brazil 18208 3.9
Indonesia 3333 3.9
Mexico 2200 7.3
Ethiopia 1833 0.0
India 1573 3.6
Others 10558 2.6




Emerging markets consumption 2008-
2009; in 000s bags

change

2008 2009 %
Total 23591 22500 -4.6
Russia 3716 3131 -15.7
Algeria 2118 2066 -2.4
S. Korea 1665 1551 -6.8
Ukraine 1733 1460 -15.7
Australia 1145 1223 6.8
Turkey 484 521 7.7
Croatia 377 366 -3.1
Tunisia 317 289 9.1
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US retall coffee sales, by type

Decaf is 9% of Category

R&G R&G Whole Instant RTD
Ground

B %Retail sales




Imports into USA

2008 2009

2008
2009

19% 2% 22% 1%

16%
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Roaster/leading manufacturers Groups Worldwide

12

10

Kraft Sara Lee Folger Starbucks Tchibo
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Brazil vs US Consumption
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Indonesia, third largest producer, big
Increase in consumption

M Production B consumption

M. bags

04/05 05/06 06/07 07/08 08/09 09/10

crop years



World Consumption 145M Bags by 20157
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http://upload.wikimedia.org/wikipedia/commons/b/b4/A_large_blank_world_map_with_oceans_marked_in_blue.gif




ICE Certified stocks, in 000s 60-kg bags
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US Dollar Index
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